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Indiana Apartment Association

BEST FLOOR PLANS - UNDER 
800 SQ. FT., 1-10 YEARS IN AGE
Property: Notch at Nora
Management Company: Becovic 
Management Group
Located In: Indianapolis, Indiana

BEST INDUSTRY-RELATED 
INNOVATION
Management Company: Edward Rose  
& Sons
Located In: Carmel, Indiana

BEST LEASE-UP COMMUNITY
Property: Flats at Spring Mill
Management Company: Barrett & Stokely, 
Inc.
Located In: Westfield, Indiana

BEST LEASING OFFICE/
CLUBHOUSE - 11+ YEARS IN AGE
Property: Buckingham & Balmoral 
Apartments
Management Company: Van Rooy 
Properties
Located In: Indianapolis, Indiana

BEST COMMUNITY 
CORPORATE SUITE PROGRAM
Property: Avant Apartments
Management Company: Edward Rose  
& Sons
Located In: Carmel, Indiana

BEST COMMUNITY RESIDENT 
RETENTION PROGRAM
Property: Crestwood Village South
Management Company: The Justus 
Companies
Located In: Indianapolis, Indiana

BEST COMPANY WIDE 
EMPLOYEE RELATIONS 
PROGRAM
Management Company: Milhaus 
Management, LLC
Located In: Indianapolis, Indiana

BEST DECORATED MODEL
Project: Castle Creek Apartments
Management Company: NTS Development 
Company
Located In: Indianapolis, Indiana

BEST FLOOR PLANS - 1,100+ 
SQ. FT., 11+ YEARS IN AGE
Property: Carmel Center Apartments
Management Company: NTS Development 
Company
Located In: Carmel, Indiana

BEST FLOOR PLANS - 1,100+ 
SQ. FT., 1-10 YEARS IN AGE
Property: Nickel Plate Station
Management Company: Barrett & Stokely, 
Inc.
Located In: Fishers, Indiana

BEST FLOOR PLANS - 801-1,100 
SQ. FT., 11+ YEARS IN AGE
Property: Murphy’s Landing Apartments
Management Company: Sheehan Property 
Management
Located In: Indianapolis, Indiana

BEST FLOOR PLANS - 801-1,100 
SQ. FT., 1-10 YEARS IN AGE
Property: Southern Dunes Apartments
Management Company: Sheehan Property 
Management
Located In: Indianapolis, Indiana

MIDWEST PRODIGY AWARD WINNERS MIDWEST PRODIGY AWARD WINNERS

BEST LEASING OFFICE/
CLUBHOUSE - 1-10 YEARS IN 
AGE
Property: The Mill at Ironworks Plaza
Management Company: Flaherty & Collins 
Properties
Located In: Mishawaka, Indiana

BEST OVERALL COMMUNITY 
MARKETING PLAN
Property: Crestwood Village South
Management Company: The Justus 
Companies
Located In: Indianapolis, Indiana

BEST RENOVATION PROJECT
Property: Woodbridge Bloomington
Management Company: Gene B. Glick 
Company, Inc.
Located In: Bloomington, Indiana

BEST LEASING OFFICE/
CLUBHOUSE - 11+ YEARS IN AGE
Property: Buckingham & Balmoral 
Apartments
Management Company: Van Rooy 
Properties
Located In: Indianapolis, Indiana

BEST DECORATED MODEL
Project: Castle Creek Apartments
Management Company: NTS Development 
Company
Located In: Indianapolis, Indiana

BEST FLOOR PLANS - 801-1,100 
SQ. FT., 1-10 YEARS IN AGE
Property: Southern Dunes Apartments
Management Company: Sheehan Property 
Management
Located In: Indianapolis, Indiana

Midwest Prodigy Awards

MIDWEST PRODIGY AWARD WINNERS

BEST LEASING OFFICE/
CLUBHOUSE - 1-10 YEARS IN 
AGE
Property: The Mill at Ironworks Plaza
Management Company: Flaherty & Collins 
Properties
Located In: Mishawaka, Indiana

BEST OVERALL COMMUNITY 
MARKETING PLAN
Property: Crestwood Village South
Management Company: The Justus 
Companies
Located In: Indianapolis, Indiana

BEST RENOVATION PROJECT
Property: Woodbridge Bloomington
Management Company: Gene B. Glick 
Company, Inc.
Located In: Bloomington, Indiana

BEST MIXED-USE COMMUNITY
Property: Penrose on Mass
Management Company: J.C. Hart Company, 
Inc.
Located In: Indianapolis, Indiana

BEST OVERALL CORPORATE 
MARKETING PROGRAM
Management Company: Flaherty & Collins 
Properties
Located In: Indianapolis, Indiana

BEST SOCIAL MEDIA 
PROGRAM, COMMUNITY
Property: Mallard Bay Apartments
Management Company: Edward Rose & 
Sons
Located In: Crown Point, Indiana

BEST OVERALL AMENITIES - 
11+ YEARS IN AGE
Property: The Marott Apartments
Management Company: Van Rooy 
Properties
Located In: Indianapolis, Indiana

BEST OVERALL CURB  
APPEAL - 11+ YEARS IN AGE
Property: Main Street on the Monon 
Apartments
Management Company: Barrett & Stokely, 
Inc.
Located In: Carmel, Indiana

BEST SOCIAL MEDIA 
PROGRAM, CORPORATE
Management Company: HILLS Properties
Located In: Cincinnati, Ohio

BEST OVERALL AMENITIES - 
1-10 YEARS IN AGE
Property: The Otis at Fort Ben
Management Company: PRAXM 
Management, LLC
Located In: Indianapolis, Indiana

BEST OVERALL CURB  
APPEAL - 1-10 YEARS IN AGE
Property: The Hamilton Luxury Apartments
Management Company: J.C. Hart Company, 
Inc.
Located In: Fishers, Indiana

BEST TAX CREDIT 
AFFORDABLE HOUSING 
COMMUNITY
Property: Thornbury Pointe
Management Company: The NRP Group
Located In: Avon, Indiana
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AWARD 
WINNERS

Midwest Prodigy
ANNOUNCING THE 2022

The Indiana Apartment Association annually 
sponsors the Midwest Prodigy Awards 
that honors and recognizes excellence 
and innovation in the multifamily housing 
industry. These award categories receive 
submissions from across the Midwest. 
Award winners include properties and 
management companies who have made 
outstanding contributions in unit design, 
community amenities, company culture, 
community marketing, and innovation within 
the industry. The following companies have 
received awards in their respective category 
based on judging from industry experts from 
across the country.

Please join us in acknowledging these 
outstanding communities, companies, and 
their teams who work tirelessly to provide 
quality housing to residents.  
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PAID ADVERTISEMENT

MIDWEST PRODIGY AWARD WINNERS

ABOUT IAA
Founded over 90 years ago, the Indiana Apartment Association is a statewide trade association for professionally managed multifamily housing. 
IAA provides services, products, educational programs and networking opportunities to property management companies and their managed 
communities to promote quality rental housing throughout Indiana. IAA represents over 270,000 apartment homes. www.iaaonline.net

BEST USE OF TECHNOLOGY
Property: Post House
Management Company: Barrett & Stokely, 
Inc.
Located In: Evansville, Indiana

COMMUNITY OF THE YEAR - 
2-5 YEARS IN AGE
Property: Echo Park at Perry Crossing
Management Company: The Garrett 
Companies
Located In: Plainfield, Indiana

OUTSTANDING REGIONAL 
COMMUNITY OF THE YEAR - 
EVANSVILLE AREA
Property: The Landing
Management Company: Flaherty & Collins 
Properties
Located In: Mount Vernon, Indiana

BEST COMMUNITY WEBSITE
Property: Bella Vista Apartments
Management Company: Edward Rose & 
Sons
Located In: Fishers, Indiana

COMMUNITY OF THE YEAR - 
5-10 YEARS IN AGE
Property: Preserve at Willow Springs
Management Company: Becovic 
Management Group of Indiana
Located In: Indianapolis, Indiana

BEST CORPORATE WEBSITE
Management Company: HILLS Properties
Located In: Cincinnati, Ohio

COMMUNITY OF THE YEAR - 
NEW DEVELOPMENT
Property: AYR
Management Company: Milhaus 
Management, LLC
Located In: Indianapolis, Indiana

COMMUNITY OF THE YEAR - 
11+ YEARS IN AGE
Property: Walnut Creek Apartments
Management Company: Zidan Management 
Group
Located In: Kokomo, Indiana

OUTSTANDING REGIONAL 
COMMUNITY OF THE YEAR - 
MERRILLVILLE/SOUTH BEND/
GARY & SURROUNDING 
COUNTIES
Property: Mallard Bay Apartments
Management Company: Edward Rose  
& Sons
Located In: Crown Point, Indiana
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IPL’s rates 
for power 
jumped 57% 
over decade
Costs still stack up 
well against peers’
By John Russell
jrussell@ibj.com

Five years ago, Indianapolis Power & 
Light Co. erected billboards around the 
city, boasting of its affordable electricity.

At the time, an Indianapolis household 
paid just $99.64 for 1,000 kilowatt hours 
of electricity—cheaper than New York, 
Chicago, Detroit, Houston and other 
major cities, according to a survey the 
utility had commissioned.

“Lowest Rates of 20 Largest U.S. Cit-
ies,” IPL’s billboards announced, with the 
tagline: “A current of value.”

But these days, IPL’s rates are attract-
ing attention for another reason. The util-
ity raised them 57% from 2008 to 2018. 

See IPL page 24A

Bleak 
outlook 
spurs 
merger
$1.4B deal creates 
colossal media firm        
seeking efficiencies 
in an ailing industry

By Anthony Schoettle
aschoettle@ibj.com

Two months after GateHouse Media 
bought the Florida Times-Union in Jack-bought the Florida Times-Union in Jack-bought the Florida Times-Union in Jack
sonville in 2017, CEO Kirk Davis paid 
the newspaper a visit and—according to 
a staffer at the gathering—said he liked 
what the daily was doing.

But three weeks later, “we lost 20% of 
our newsroom to layoffs,” said Andrew 
Pantazi, a Times-Union reporter and co-
chairman of the newspaper’s union. And 
that was just the start.

“In less than two years since the acqui-
sition,” he said, “our newsroom staff has 
been halved, from 60 to 30.”

Pantazi—and newspaper experts—
now fear the same fate will befall Gan-
nett Co.-owned newspapers, including 
The Indianapolis Star, where the news-
room is already 75% smaller than it was 
20 years ago.

On Aug. 5, GateHouse—a New York-
based chain backed by an investment 
firm—announced a deal to buy Gannett 
for $1.4  billion. The deal is expected to 
close by year’s end.

After that deal and one other close, Gate-
House will own nine Indiana newspapers.

From Gannett, it will acquire the 

Evansville Courier & Press, Lafayette 
Journal & Courier, Muncie Star Press, 
Richmond Palladium-Item and The Star. 
And in a deal announced in January, it will 
acquire from Mishawaka-based Schurz 
Communications the South Bend Tribune, 
Bloomington Herald-Times, Martinsville 
Reporter and Mooresville Decatur-Times.

GateHouse’s acquisition spree comes at a 
troubling time for the newspaper industry.

According to a study by the University 
of North Carolina, the United States has 

lost almost 1,800 local newspapers since 
2004, as advertising has moved online 
and free sources of information have 
become more prevalent.

Newsroom employment fell by a quar-
ter from 2008 to 2018, according to Pew 
Research, and layoffs have continued 
this year.

As more readers go online for news, 
many newspapers have seen print cir-many newspapers have seen print cir-many newspapers have seen print cir
culation plummet. The Star’s Monday-
Saturday circulation—print and digital If regulators approve IPL’s plan, the util-

ity will be able to seek increases every 
six months. (Photo courtesy of IPL)
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IPL’s rates 
for power 
jumped 57% 
over decade
Costs still stack up 
well against peers’
By John Russell
jrussell@ibj.com

Five years ago, Indianapolis Power & 
Light Co. erected billboards around the 
city, boasting of its affordable electricity.

At the time, an Indianapolis household 
paid just $99.64 for 1,000 kilowatt hours 
of electricity—cheaper than New York, 
Chicago, Detroit, Houston and other 
major cities, according to a survey the 
utility had commissioned.

“Lowest Rates of 20 Largest U.S. Cit-
ies,” IPL’s billboards announced, with the 
tagline: “A current of value.”

But these days, IPL’s rates are attract-
ing attention for another reason. The util-
ity raised them 57% from 2008 to 2018. 
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Two months after GateHouse Media 
bought the Florida Times-Union in Jack-bought the Florida Times-Union in Jack-bought the Florida Times-Union in Jack
sonville in 2017, CEO Kirk Davis paid 
the newspaper a visit and—according to 
a staffer at the gathering—said he liked 
what the daily was doing.

But three weeks later, “we lost 20% of 
our newsroom to layoffs,” said Andrew 
Pantazi, a Times-Union reporter and co-
chairman of the newspaper’s union. And 
that was just the start.

“In less than two years since the acqui-
sition,” he said, “our newsroom staff has 
been halved, from 60 to 30.”

Pantazi—and newspaper experts—
now fear the same fate will befall Gan-
nett Co.-owned newspapers, including 
The Indianapolis Star, where the news-
room is already 75% smaller than it was 
20 years ago.

On Aug. 5, GateHouse—a New York-
based chain backed by an investment 
firm—announced a deal to buy Gannett 
for $1.4  billion. The deal is expected to 
close by year’s end.

After that deal and one other close, Gate-
House will own nine Indiana newspapers.

From Gannett, it will acquire the 

Evansville Courier & Press, Lafayette 
Journal & Courier, Muncie Star Press, 
Richmond Palladium-Item and The Star. 
And in a deal announced in January, it will 
acquire from Mishawaka-based Schurz 
Communications the South Bend Tribune, 
Bloomington Herald-Times, Martinsville 
Reporter and Mooresville Decatur-Times.

GateHouse’s acquisition spree comes at a 
troubling time for the newspaper industry.

According to a study by the University 
of North Carolina, the United States has 

lost almost 1,800 local newspapers since 
2004, as advertising has moved online 
and free sources of information have 
become more prevalent.

Newsroom employment fell by a quar-
ter from 2008 to 2018, according to Pew 
Research, and layoffs have continued 
this year.

As more readers go online for news, 
many newspapers have seen print cir-many newspapers have seen print cir-many newspapers have seen print cir
culation plummet. The Star’s Monday-
Saturday circulation—print and digital If regulators approve IPL’s plan, the util-

ity will be able to seek increases every 
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“All of this is revolving around COVID 
and policy responses to COVID, and 
we’re not out of that,” he said.

Langemeier added 
that farmers surveyed 
in June as part of 
Purdue’s monthly Ag 
Economy Barometer 
expected prices to 
continue to increase 
next year.

“When you have 
this general infla-
tion, it makes life dif-
ficult for consumers, but it makes life just 
as difficult—if not more difficult—for 
producers, because it creates uncertainty 
with their plans and marketing their 
crops,” Langemeier said.

He also pointed to rising interest rates, 
another concern of farmers.

“Agriculture is a very capital-inten-
sive business, meaning we have a lot 
of money invested in land, machinery 
and buildings, grain bins and all these 
assets,” he said. “And any time you have 

an increase in interest rates, that [hurts] 
those asset values.”

Tight supplies
Farmers surveyed last month by 

Purdue were asked to name the biggest 
concern they expected to face in the next 
12 months.

While farmers typically point to lower 
crop or livestock prices as their top con-
cern, Langemeier said he was somewhat 
surprised to see that 43% of farmers 
named input costs as their biggest worry, 
followed by availability of inputs (21%), 
and crop and livestock prices (17%).

The survey also found that rising costs 
and uncertainty about the future continue 
to create a drag on farmer sentiment. The 
survey’s “Index of Future Expectations” 
fell to its lowest level since October 2016.

Farmers have not faced concerns about 
higher costs and supply availability in 
a long time, according to Langemeier. 
The respondents were concerned about 
“chemicals, fertilizer, insecticides, 
repair costs, and so it was fairly wide-
spread,” he said.

The shortage in herbicides is espe-
cially evident this year with com-
monly used products such as glyphosate  

and glufosinate in tight supply.
Bill Johnson, a professor of weed sci-

ence at Purdue, said farmers have had 
to think creatively about how to control 
weeds with other herbicides. With more 
than half of the U.S. supply of glypho-
sate coming from overseas, he said  
the country is particularly vulnerable to 
supply shortages.

“I do think it led to a lot of anxiety 
for farmers in terms of being able to get 
the product they want,” Johnson said. “I 
think, right now, what we’re seeing is, 
some guys are really scrambling to try 
to find a way to do another spray pass 
over their field to control any weeds 
that escaped what they did earlier in  
the year.”

Glyphosate, which is used in Roundup-
brand herbicides, and glufosinate, the 
active ingredient in Liberty-brand spray, 
sold for about $20 a gallon last year. 
Today, they are going for about $60  
a gallon.

Dean Jackson, who farms in Boone 
County, said he spends about a half-
million dollars on herbicides in a normal 
year. He found the product he needed 
this year, but the cost represented a 100% 
increase from 2021.

“The price is the big thing,”  
Jackson said.

Not everybody has been able to easily 
get their hands on their preferred herbi-
cides, though.

Shawn Inman has owned Zionsville-
based Spinner Ag Inc. for 20 years. In 
that time, Inman has seen wild swings 
in price levels, but he said this is the first 
year he witnessed a combination of pric-
ing swings and ultra-tight supplies.

He said some chemicals that should 
have been in stock three or more months 
ago are just now arriving at his business.

“I think it primarily started with 
COVID,” he said. “How things spun out 
of control from there, I mean, goodness 
gracious, it’s hard to tell.”

Effect on land values
The long-term implications of contin-

ued high prices and low supply are hard to 
predict. However, Langemeier said farm-
ers could be leery about making large 
investments in new technology, which 
could lessen productivity.

He said the federal government 
could help by continuing to invest in  

FARM COSTS
Continued from page 3A

See FARM COSTS next page

Langemeier
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research and development.
“We need research and development in 

order to continue to increase productivity 
and make sure that, when we get to 9 bil-
lion people [in the world to feed] in 2050, 
that we continue to have food security,” 
Langemeier said.

Farmland prices, which are at historic 
highs in Indiana, could also be hurt. In 
June 2021, top-quality farmland was 
valued at an average $9,785 per acre, up 
13% from a year earlier, according to the 
Purdue University Farmland Value and 
Cash Rents Survey.

Rising land prices have been driven by 
a number of factors, including increas-
ing food prices that make every acre of 
fertile land worth more, no matter where 
it’s located.

How land prices could be impacted by 
high input costs and low supply is “the 
real wild card,” according to Langemeier, 
because land is “far and away the largest 
asset on a farm balance sheet.” If inter-
est rates continue to increase and farm-
ers see cash flow uncertainty, the bullish 

increase in land values could end, he said.

Dealing with adversity
Randy Kron, whose family grows 

corn and soybeans 
on 2,100 acres near 
Evansville, prefers 
to stay positive, even 
during what he calls 
“a challenging year.”

“Farmers deal with 
adversity on almost 
a daily basis,” said 
Kron, president of 
Indiana Farm Bureau, 
which represents the interests of the agri-
cultural industry.

“Farmers are very good at adapting and 
adjusting,” he said. “I think they’re doing 
that now and figuring out how to make 
it work because they want to produce a 
crop. That’s their livelihood.”

A late spring prevented Kron’s fam-
ily from planting crops on time, but he 
said the delay also helped them get their 
needed supply of glyphosate.

“You’re not a farmer unless you’re 
optimistic,” Kron said. “You gotta be 
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General’s Office disclosed that a soft-
ware vendor to Indiana University Health 
and nine other U.S. health systems  
was attacked.

The vendor, MCG Health, told authori-
ties an “unauthorized party” obtained 
names, Social Security numbers, medical 
codes, postal addresses, telephone num-
bers, email addresses, birthdates and gen-
der information for 1.1 million patients of 
about 10 hospital clients.

IU Health, the largest hospital system 
in Indiana, said it notified 60,000 patients 
about the breach, but declined to reveal 
details or answer further questions.

“Because this is MCG’s data breach, 
we recommend you contact them for 
information. They would have specific 
details relating to the breach,” IU Health 
said in a brief statement.

MCG, based in Seattle, did not respond 
to emails and phone calls from IBJ. 
Multiple class action lawsuits have been 
filed against the software company, a 
subsidiary of Hearst Health, in a federal 
district court in Washington state. The 
lawsuits allege negligence, invasion of 

privacy, breach of confidence and viola-
tions of consumer protection laws. IU 
Health and the other hospital systems 
were not named as defendants.

Nationally, cybersecurity breaches in 
the health care sector hit an all-time high 
in 2021, with nearly half of all hospitals in 
the country reporting an attack, accord-
ing to a report from cybersecurity com-
pany Critical Insights.

All those attacks exposed protected 
health information for a record number of 
patients. In 2021, 45 million people were 
affected by health care attacks, up from 
34  million in 2020, according to Fierce 
Healthcare, a trade news site.

And it’s not just hospitals that are feel-
ing the heat. Attacks against health plans 
jumped nearly 35% from 2020 to 2021. 
And attacks against business associates, 
or third-party vendors, increased nearly 
18% from 2020 to 2021.

Slow to upgrade
Some cybersecurity experts say health 

care is a soft target because many hos-
pitals and other players have been slow 
to invest in new software that can stop 
or slow hackers. Instead, some hospitals 
are using their budgets to buy expensive 

new radiology hardware or surgical 
tools, and sticking with software that is 
decades old.

“Some are still running Windows XP 
on some of their systems,” said Tim 
Sewell, co-founder and chief technology 
officer of RevealRisk, a Carmel-based 
firm specializing in 
cybersecurity.

Fewer than half of 
health care organiza-
tions met national 
cybersecurity stan-
dards in 2019, even as 
cyberattacks grew in 
complexity, accord-
ing to consultancy 
CynergisTek, based 
in Austin, Texas, as reported by Healthcare 
Dive, a trade news site.

Unlike some other sectors, health 
care is a relative latecomer to the digi-
tal revolution. For more than a century 
of the modern medical age, doctors and 
nurses have used paper charts to record 
patient information. The billing and cod-
ing office of hospitals were filled with 
binders and reference books. Even today, 
some hospitals continue to correspond 
by fax and mail.

Much of that changed about 15 years 
ago, when Congress passed financial 
incentives for medical institutions that 
used electronic health records, as well 
as penalties for those that failed to  
use them.

Within just a few years, what had 
largely been a pen and paper industry 
converted to electronic records, quickly 
building up a huge storehouse of digital 
information on patient conditions, diag-
noses, treatments and outcomes.

“What that meant was that a lot of 
organizations were very quickly adopt-
ing advanced IT infrastructure,” said 
George Bailey, assistant director of 
cyber services at Purdue University. 
“They just didn’t 
have the skill sets. 
… The workforce 
wasn’t equipped to 
deal with the threat 
that came with that.”

By gaining access 
to sensitive health 
data, hackers can 
profit by selling 
the information on 
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to unlock them. That can quickly throw 
a hospital into turmoil, as doctors and 
nurses are unable to pull up electronic 

health records to check a patient’s medi-
cations or lab results. It can also shut 
down surgical suites—the profit centers 

at many hospitals—and paralyze the 

DataBreach_timeline
Audrey

Hacking health care
Multiple area health care systems have 
been cyberattack victims over the last 
several years.

Feb. 5, 2015
Anthem Inc. says hackers obtained 
data on nearly 80 million current and 
former customers and employees. 
Compromised information includes 
names, birthdates, Social Security 
numbers, street and email addresses, 
and employee data, including income. 
The Indianapolis-based health insurer 
(now known as Elevance Health) later 
agrees to pay $170 million in settle-
ments to federal and state officials and 
civil plaintiffs for failing to safeguard its 
data. A federal grand jury later indicts 
two men, including a Chinese national, 
on charges of conspiracy to commit 
fraud, wire fraud, and intentional 
damage to a protected computer.

Jan. 27, 2018
Hancock Health says it paid a $55,000 
ransom to hackers to regain access to 
hospital computer systems, after an 
“unidentified criminal group” targeted 
more than 1,400 files. The health care 
system says it was given seven days to 
pay a ransom in bitcoins and, after the 
virtual currency was transferred, its 
staff regained access to the computer 
systems.

Aug. 4, 2021
Eskenazi Health shuts down its data 
network and diverts ambulances 
following what it calls an “attempted 
ransomware attack.” The health 
system says no patient or employee 
data was compromised.

Oct. 2, 2021
A cyberattack at Johnson Memorial 
Health disables the Franklin-based 
health care system’s computer 
network. Johnson says its backup 
processes allowed it to continue oper-
ations and that most services were 
unaffected. 

March 25, 2022
An information technology vendor to 
Indiana University Health tells authori-
ties an “unauthorized party” obtained 
names, Social Security numbers, 
medical codes, postal addresses, 
telephone numbers, email addresses, 
birthdates and gender information 
for 1.1 million patients at IU Health and 
nine other health systems nationwide 
as far back as February. IU Health says 
it notified 60,000 patients about the 
breach. The issue becomes public in 
June when the Maine Attorney Gener-
al’s Office releases the report.

May 20, 2022
The computer network of Goodman 
Campbell Brain and Spine, a large, 
independent surgical group based 
in Carmel, is hacked, compromising 
patient and employee data. The 
company discloses the event two 
weeks later, not specifying what kind 
of data was compromised but saying 
it has engaged a forensic analysis and 
incident response firm and has asked 
the FBI cybercrimes division to help 
with the case.

Source: IBJ research
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the dark web—the part of the internet 
where users can remain anonymous  
and untraceable.

Buyers can then use the medical infor-
mation to commit identity theft by sub-
mitting fraudulent claims to Medicare 
and other health insurers, or by getting 
prescription drugs fraudulently and 
reselling them.

“Electronic medi-
cal records are actu-
ally more valuable 
on the dark web than 
credit card numbers 
or Social Security 
numbers,” said 
Reid Putnam, vice 
president of prop-
erty and casualty at 
Gregory & Appel, 
an Indianapolis-based risk management 
and employee benefits firm.

Held hostage
Another big driving force: Hackers 

can shut down computer systems at hos-
pitals and clinics, and demand ransom 
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